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What’s Your Hop?
Hop onto Telehop

HomePhone™

Reliable, Feature Packed
Home Phone Service

for Less!
Why Pay More?

Telehop HomePhone™ service works with your existing high speed internet

• Caller ID
• Call waiting
• Call forwarding

• Three-way calling
• Enhanced voicemail
• Enhanced 911 support*

• Keep your current number, or pick your own area code
• Virtual long distance calling card for use with your  
 mobile phone

BASIC PLAN
per month

$899 †

INCLUDES EXTENDED LOCAL CALLING
AREA, PLUS:

† Terms and conditions apply. Rates may change without notice.
 Please see website for details.
* VoIP 911 has certain limitations compared to traditional 911.

Call 1•800•209•5048 or visit  www.Telehop.com/homephone
to sign up today!
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K
ermit the Frog had
it right when he
said, “It’s not easy
being green.” We
all want to do the

right thing for the environ-
ment, but it’s very confus-
ing. We are constantly bom-
barded with new “green”
choices — compact fluores-
cent light bulbs, organic
food, bio-fuels and even
greener packaging. But are
these choices really more

environmentally-friendly? 
It’s trickier than it seems. 
Close examination shows

the choices aren’t clear, and
what we think is green
might actually be worse for
the environment. For ex-
ample, organic foods are
perceived to offer a better
environmental choice —
but only if they aren’t trans-
ported thousands of miles. 

Fluorescent light bulbs
last longer and consume
less energy — but they are
loaded with toxic mercury
lethal to humans and the
environment. 

Bio-fuels may create less
air pollution — but they

may divert valuable, need-
ed land from food produc-
tion, straining the world’s
food supply.  

Even the much-promoted
reusable grocery bag is a
case study in how tricky
green can be. 

Cotton reusable bags are
very fossil fuel intensive
and soil depleting. Accord-
ing to the Pesticide Action
Network of North America,
25 per cent of the world’s
insecticides are used in the
production of cotton. 

Perhaps that’s why most
reusable grocery bags in
Canada are made from
heavy plastic. 

Another not-so-green as-
pect of reusable bags is that
most are made in China
and shipped across the Pa-
cific when they could be
made here in Canada. 

Surprisingly, the much-
vilified plastic shopping
bag may be much better for
the environment than peo-
ple think. Why? First, it’s
usually made in Canada,
eliminating carbon-produc-
ing long-distance transport.
Second, it’s made from
clean natural gas produced
right here in Canada.

And without plastic bags
what will we do with our
household garbage? Using

your 99-cent reusable bag
as a bin liner isn’t going to
happen, so now you’ll buy
kitchen catchers contain-
ing almost double the
amount of plastic of the tra-
ditional bags you used to
get for free. This will cost
you more and result in
more plastic being con-
sumed. 

Also, what happens to
that reusable bag when it
tears or the handle
breaks? Contrary to what
we’ve been told, reusable
grocery bags cannot be re-
cycled in Canada.   

Ironically, traditional
plastic shopping bags are

easily recycled across On-
tario in blue bin programs
and at participating retail-
ers with a real environmen-
tal ethos. These bags are re-
cyclable, and they’re re-
manufactured in Ontario
into useful new products
like drainage pipes and gar-
den edging — creating
much needed manufactur-
ing jobs. 

Even Kermit the Frog
would be pleased with this
green choice.      

How ‘green’ are our choices, really?
Stefanie
Urbanowicz

Stefanie Urbanowicz is a bio-chemical engi-
neer with a degree from the University of

Western Ontario. She is registered with the
PEO and has worked in the auto parts sector

for the past eight years.

The puff of black smoke
staining the sky behind the
shabby three-storey build-
ing was the initial sign of
trouble. Then a young
woman burst onto the
street screaming “fire, fire”
in Spanish.

Within minutes the first
of more than a dozen fire
trucks arrived on the scene
at Bloor near Shaw Street,
but by then flames had en-
gulfed the web of wooden

balconies behind the
block’s middle building.
The Good Friday fire started
in the late afternoon and
was doused within half an
hour. The buildings — at
least three of them badly
charred — remain standing.
But their near brush with
oblivion made me think.

It made me think about
old sections of the city and
their continuing vulnerabili-
ty to fire. A tougher building
code restricting the construc-
tion of wooden structures
was enacted after an 1849
blaze destroyed most of the
block bounded by King,
Church, Jarvis and Adelaide. 

But it was last year’s dev-
astating fire that destroyed
century-old buildings and
left a gaping hole on Queen
Street, just east of Bathurst,

that was top of mind as the
Good Friday flames spread
from the original location
to structures on either side. 

The three-alarm fire also
made me think about why
we value buildings like the
ones along this stretch of
Bloor. They date back to the
early 1900s, they look their
age and they aren’t going to
win any beauty prizes. Each
one is a different shade of
faded red brick. Bay win-
dows looking out from the
apartments on the two up-
per storeys are their most
charming feature. 

Compared to the squat,
soulless, brick buildings re-
cently built next door, how-
ever, the places shriek char-
acter. And as urban guru
Jane Jacobs pointed out,
there’s a lot to be said for

encouraging a mix of new
construction and rundown,
old buildings because it
means local businesses can
find rents in their price
range. That in turn ensures
a vibrant neighbourhood
with a variety of services. In
this case, a printer, an up-
holstery shop and a flower
shop. They change over
time because change in the
city is a constant. 

Watching as fire threat-
ened part of my neighbour-
hood, however, I thought
about how that change
should be gradual — not
something that unfolds in
one afternoon.

UrbanCompass

April
Lindgren

metronews.ca/lindgren

Fire sparks thoughts of neighbourhood value

April Lindgren teaches at Ryerson 
University’s School of Journalism, 

where she specializes in local news 
and urban affairs reporting; 

april.lindgren@arts.ryerson.ca.


